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Table 2.35 Distribution of Persons Aged 15+ Years Using Internet for Entertainment Services by Type of Service, Marital Status and Sex ( Percentage )

Type of Service * * daxdl) g g
Marital Status T : o — — Lal g3 A
and Sex Ay g gl o g Ciaua Axllas Q5800 zeal g A28 BaALEM 9 Av gall £lalu] | Al g i<l alal) Apudl) & saaall iad) g
Reading Electronic Newspapers Listening to Music and Watching T.V Electronic | Percentage | Total
and Magazines Programmes and Movies Games
Grand Total A<l £ ganal)
Total 60.0 51.9 46.0 100.0 1944 £ gaxall
Never Married 56.7 62.2 56.4 100.0 1290 el
Married & Others 66.5 31.5 25.5 100.0 654 s Az s
Male 2983
Total 64.1 55.9 50.4 100.0 1203 £ saxall
Never Married 60.5 69.4 63.2 100.0 781 el
Married & Others 70.9 30.8 26.8 100.0 422 Al z s
Female )
Total 53.2 454 38.7 100.0 741 £ saxall
Never Married 50.8 51.2 45.8 100.0 508 el
Married & Others 58.6 32.7 23.0 100.0 233 Al 755
* Sub Totals Don't Equal Grand Total Because the Person Uses dadd (ye SY i Y1 axdion 3 il (S S g ganall (g g Y due i) aalaall *

Internet for More Than One Service.
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