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Table 39: Percentage Distribution of Tourism Toursby Main Purpose of Visit and Main Activity Carried out by Households M embers During the Tour, 2012

Main Activity Carried out by Households Members B ) 318 i ) L)
N ot | e | Al dhai| Dedpotali| PN gaw | s sy su) ol dat | TOUMISM @b
Main Purpose i Ll Lo Gl s Jaay Cialiall Jilall Tours dabudi i ) Gl i)
of Visit 3
Other Pid not Carry out| Hiking Sport Entertain- | Festivals | Camping | Visiting Cultural Visiting Swimming
any Activity | Only Activities ment and Hostorical Museums | and Water
Activities sites Sports % No. aaalf
Vacation and Leisure 0.0 0.0 58.7 1.4 14.2 05 0.6 75 0.6 16.5 100.0 481316 :Maall clisd s aleniv)
Visiting Friends 00 87.8 7.4 0.2 3.7 0.1 0.0 0.3 0.0 05 1000 469825  claally o 8V 5 L
Business Tour 05 83.8 1.8 35 0.0 0.0 0.0 3.9 0.4 6.1 1000 10865 Jee dla
Training Cource,conference, Semina  0-0 94.3 5.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 853 aie chuw N by 50 b s
Shoping Tour 2.7 83.4 5.9 0.0 6.4 0.0 0.0 01 0.0 15 1000 61340 Gpmii Als
Treatment Tour 0.0 187 23 2.9 113 0.0 0.0 205 0.0 444 1000 1623 e s
Religious Visit 0.0 454 19.2 0.0 0.0 0.0 0.0 29.2 6.2 0.0 100.0 885 L sl
School/University Tour 0.0 13 24.6 1.3 482 0.0 0.9 145 18 7.5 100.0 109497 Lpmalafign e dla
Other 26 97.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 1543 Al
Total 0.2 419 306 0.8 12,5 0.2 0.4 48 0.4 8.1 100.0 1137747 £ saxal)
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