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Table 32: Percentage Distribution of Tourism Tours by Main Purpose of Visit and Number of Households Members Who Made a Tour, 2012

Number of Households Members Who Made a Tour 4la il | gald ¢l 5 syl 2 37 aae Tourism lal
Main Purpose Tours FEENEWA] A oA (2l
of Visit 3k
6< 5 4 3 2 1 .
% No. i
Vacation and Leisure 24.0 16.0 16.1 13.2 13.3 17.4 100.0 481316 EOUaal) plisad g alaainy)
Visiting Friends and Relatives 18.1 17.1 19.0 16.4 17.5 11.9 100.0 469825 claall s a8y s L)
Business Tour 0.6 1.3 0.7 2.1 9.3 85.9 100.0 10865 Jee As
Training course, conference, Seminar 0.0 0.0 0.0 0.0 0.0 100.0 100.0 853 alige Agn NI B9 (B oA
Shopping Tour 11.5 11.3 15.7 19.7 29.2 12.5 100.0 61340 Bt Als
Treatment Tour 8.0 28.7 14.8 33 27.6 17.6 100.0 1623 cile ds
Religious Visit 27.3 6.6 19.2 342 6.6 6.2 100.0 885 AL yb)
School/University Tour 0.0 0.0 0.7 1.0 10.1 88.2 100.0 109497 Tomda gl A yae dds
Other 2.6 7.3 4.7 17.8 27.2 40.5 100.0 1543 Al
Total 18.3 14.5 15.6 13.6 15.6 224 100.0 1137747 £ gaall
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