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Table 18: Percentage Distribution of Tourism Tours by Main Purpose of Visit and Covered Distance (For Going), 2012

Covered Distance in (Km) Aaslslly do ghial) ddLiall Tourism  cSa i
Main Tours  daludl O i ) g )
Purpose of 3L
Visit 200 > 200-181 | 180-161 | 160-141 140-121 | 120-101 | 100-81 80-61 60-41 40-20
Y% No.
Vacation and Leisure 23.3 1.1 0.9 1.2 0.3 1.9 6.2 17.7 22.2 25.2 100.0 481316 EOUaal) plisad g alaainy)
Visiting Friends and Relatives 7.5 2.0 2.0 2.9 1.4 4.3 10.4 16.5 20.0 33.0 100.0 469825 Sy s L
Business Tour 27.0 1.3 0.7 0.0 0.4 2.8 18.3 272 10.3 11.8 100.0 10865 Jac ds )
Training course, conference, Seminar ~ 52.0 0.0 5.7 0.0 0.0 11.8 0.0 5.2 9.9 15.3 100.0 853 aiBa cAay )X B 5 ¢B g
Shopping Tour 6.8 0.8 0.7 1.3 1.2 3.4 53 7.9 18.0 54.6 100.0 61340 B Als
Treatment Tour 7.6 0.0 0.0 0.0 0.0 0.0 5.7 46.0 8.8 31.9 100.0 1623 e il
Religious Visit 0.0 0.0 0.0 6.2 13.1 0.0 5.4 28.8 17.6 28.9 100.0 885 A )
School/University Tour 10.6 2.9 1.9 1.8 1.6 6.4 12.7 18.8 252 18.1 100.0 109497 Jonda g Aus e dda
Other 3.2 0.0 0.0 7.3 4.7 5.2 29.9 12.5 13.0 243 100.0 1543 sAl
Total 14.6 1.7 1.4 2.0 0.9 3.4 8.7 16.9 21.2 29.2 100.0 1137747 £ saxall
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